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Editor’s role
An editor plays a significant role in fine-tuning the content intended for a certain group of readers. Their role involves checking the grammar, spellings, punctuation, and the related in-house styles of presenting details in a particular print (Bolognesi & Steen, 2018). Being an editor of a small e.newsletter firm, we offer weekly news and other necessary updates to the public. Structuring the best content to retain and add new readers in a continuous manner is an inevitable goal. However, a bladder to note the specific audience for our products leads to substandard results. Like Levin, 2020, notes, approximately $38 billion is wasted in adverts that fail to incorporate the target population. Who would want such a loss? Definitely no one. Therefore, it is my ardent duty to capture the right content with the right audience.
Some of the steps that I'll take to recognize my intended population are analyzing our customer base and then carrying out client interviews. This is through checking the already existing subscribers of our e-platform and perusing their public profiles to discover how old they are, their interests, their locations, and other business-related factors. Secondly, I will perform market research and identifying the industry trends. The research will be based on discovering where there are shortages of news updates and considering the trends of where organizations with equivalent products are channeling their efforts and then initiate a plan on how to follow suit. Thirdly, conducting a rivals-analysis. Where organizations offering newsletter updates are focusing, will greatly assist on how to capture a target sample through checking these competitor's marketing strategies. Finally, my team will make use of google analytics. This platform offers extensive information about the prospective customers visiting our online sites. This data will be of great help to determine the kind of content our clients are mostly relating with. This will shape the kind of information I will print to the audience.
For instance, through following up the above methods, I discover that the best population to engage with is the youth- In the age bracket of 20 to 40 years old and mostly referred to as the digital generation due to their high tendency of using the social media (Serpico, 2020). To discover what to write about involves researching and knowing the most prevalent topics with the youth. Such topics include battling depression, teen pregnancies, business success, Rape cases, among others. This will give a glimpse of what to write about in our weekly articles. Therefore, a mistaken topic like "how to handle high blood pressure," which is an older-generation issue, should least feature in our newsletter update.
The youth customers are sensitive to reflect on since they are so dynamic in changing swiftly from one particular brand to another (Wang et al., 2020). Hence being an editor of the weekly updates to the youth carries a weighty determination on retention and satisfaction of this group audience. The writing process and the content are inevitable considerations. The writing process, which involves drafting, editing, revising, and publishing, is an important aspect since it proves the extent of emphasis placed on the information being conveyed. For the youth sample, bold and catchy headings are necessary, the use of images along with the writings, the complexity of the data should be kept at a minimum, and having direct and precise details will keep the young generation glued to our platform for weekly updates. Further, timely notifications should be practiced since this kind of reader tend to lose interest at the first glimpse of a misbehave. 





Communication Process
Communication is an art of life that maintains or breaks relationships (Renn, 2020). There exist some theoretical aspects that try to explain the different dimensions of communication. Such theories consist of the following as explained by Loncke, 2020: Agenda theory of setting-The media has a great influence in pushing information to the public, but the public in itself chooses what to take, and so in other words, the public determines the effect of the information despite the great influence of the media. The theory of Accommodation-This explains how individuals explain how they interrelate with others through convergence and divergence. The divergence is used by individuals who consider themselves to come from well-established families or societies and are able to effectively express themselves as contrasted to individuals who are interrelated to convergence and come from small families or tribes, and their level of expression is low-rated. The third real-life theory is the confirmation bias which elaborates how people view the world selectively through various parameters of consideration. During my first day at work as a teacher, I found out that the school's management invested a lot in following media information through constant breaks to listen to several TV programs in a way that this media influenced many, but then a room for an individual decision was available.
On the other hand, there exist theories in communication that do not apply to the real world according to the current situations. They only exist in the fiction setting. Such theories include muted group theory that intimidates women from their right to express themselves. I consider this an outdated and not a real-world theory since women of the current age have been empowered and are highly rated as men. They occupy the same positions as men and conduct the same roles; hence it can only exist in the fiction world. The other theory that does not apply to the current age is the spiral of silence theory. This theory states that individuals are permitted to remain silent as long as they are the minority. People air out their feelings and influences; hence, it cannot apply and can only exist in stories. The final factious theory is the hypodermic needle theory, which states that the media can influence the public and make decisions for them. Individuals are so independent and act on personal levels without influence most of the time. So the claim that the media always influence individuals does not exist in the current real world. 
Some theories apply by default means to venturing into the communication process and using my position as a primary school teacher. By check to the traditional communications models, which consist of the following: linear, transactional, and interactional models (Zhu et al., 2020). The linear model is more basic and direct in a way that the information flows from the sender as the source of information to the receiver. For instance, from the school executives to us, the juniors. Interactional involves the sender and the receiver. The sender issues out the information as the receiver gives out the feedback, and it becomes an interactive process. The transactional model refers to individuals as potential senders and receivers of information.
My model of communication is a skill, adaptive model. This model states that individuals can transfer skills from one person to another. In other words, meeting with an individual with a certain level of skills only takes a couple of days or months to match their level when the skills are exposed. For instance, when I joined my teaching profession, I did not know how to operate a computer. A colleague teacher who already possessed the skills used to manage the computer every evening under my watch. After three months, the skills were already in my hands. 
Finally, by comparing the three real-world models, the comparison model features the most in this way; I came from a low-rated family in my teaching profession, and when I joined the working environment, I tended to follow what the bosses said. I converged to their rules since I did not have a social class. This was the most effective method since I was able to learn what others believed and practiced. The least effective model proved to be the agenda theory of setting since the management sometimes allowed us to collect the information from the media but this information contrasted with our teaching practices. These models do not result in the same results since they operate under different beliefs, and in turn, the beliefs tend to influence the character in varied ways.
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